
INDUSTRIAL UNIT (SERVICES)—Central Place Theory and Market Area—Compare the market area of a 

service (McDonalds Restaurant) in your community [or use a large city near you].  [See the attached maps.] 

1. Discuss the Central Place Theory—Market Area, Range and Threshold 

 
2. Look at a map of your community.   

  
3. Identify where the McDonalds are located.  First have the students locate them on the map and then Use 

Google Earth to locate them (Do a search—i.e., McDonalds, College Station, Texas)   

 

  
4. Then have the students try to draw hexagons around the McDonalds to show the market areas.   



 
5. Discuss the following questions: 

 

Power Point Presentation   


